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BUSINESS/RETAILING

Women are incredibly discerning consumers who control 80 percent of the
consumer dollar spent in the industrialized world, yet the retail sector ranks
poorly in its ability to serve this major market. The way to reach women
effectively is to put their consumer needs at the epicenter of your business
strategy, and this is the book that explains why, and how to do it. Using
examples from high-profile clients, The Gender Intelligent Retailer shows
companies that if you focus on what women want in a retail experience,
you raise the bar for everyone.

Praise for The Gender Intelligent Retailer

“Through engaging and direct analysis, Joanne Thomas Yaccato has drawn
the line clearly for businesses—any successful client relationship strategy
must consider the unique perspectives of women. Small, medium and large
organizations can benefit from her witty and poignant observations.”
David I. McKay, Group Head, Canadian Banking, RBC

“In a lifestyle based company, Joanne’s thoughts come at you like a ‘best friend’
who’s not afraid to keep you grounded. In our case, Joanne’s perspective has
allowed us to meet the changing needs of our customers over the years in a
relevant and authentic way. The Gender Intelligent Retailer pushes the right
buttons and creates dynamic conversations that make valuable differences in
the retail shopping experience.”

Kerri Molinaro, President, IKEA Canada

“Once again Joanne Thomas Yaccato has hit the mark with her new book
The Gender Intelligent Retailer! Following on the footsteps of her previous
bestseller—The 80% Minority—Joanne and her retail partner, Sean McSweeney,
continue to unlock the secrets of marketing to women in an intelligent, caring,
and holistic manner. She finds a way to intertwine humorous stories, imaginative
analogies, and real life examples with quantifiable and powerful advice.”
Diane J. Brisebois, President & CEO, Retail Council of Canada

To learn more about The Thomas Yaccato Group’s
innovative work, check out www.tyg.ca
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